Reedley College

New Credit Course Outline 

	Course # / Title
	Speech 4 / Persuasion 


CHECK OFF SHEET 

PRELIMINARY STEPS (Do before completing Course Outline):

	(   1.
	Communicate with the Curriculum Chair regarding intent to propose a new course (scheduling an appointment for discussion is highly recommended for first time proposers).


	(   2.
	List term for Implementation:
	Fall
	2009
	[  ]
	Spring
	
	[   ]
	Summer
	


	(   3.
	Determine if there is a similar course or program at FCC:

	
	X
Yes

No




If yes, you will fill out the RC/FCC Course Alignment form (included in packet) after you have completed the cover page (Part I, Items 1-12) of the Course Outline of Record.

	(   4.
	Determine placement of course:

	
	Desired CSU General Education Code

Yes

X
No

Transfer Baccalaureate List

Yes

X
No

Corresponds for CSUF Course?

Yes

X
No




If Yes, schedule an appointment with the Articulation Officer.
	(   5.
	Course repeatability for credit: If any of these are checked

	
	Yes

X
No





If yes, secure a Course Repetition form from the Curriculum Office.

	(   6.
	Suggested maximum enrollment for course:  
	30


(   COURSE OUTLINE OF RECORD completed.
FINAL steps (Do after completing Course Outline of Record)

	(   1.
	Signature Form. Secure signatures of the Department Chair and the Dean of Instruction before submitting the completed course proposal to the Curriculum Office.


	(   2.
	Program Description.  Course will change an existing program/is part of a new program which is or will be described in the college catalogue.

	
	Yes

X
No




If yes, fill out the Program Description form (included in packet) before submitting your finalized proposal to the Curriculum Office.

	(   3.  
	Final Check. All items above have been completed and checked off before proposal is submitted.



Reedley College

SIGNATURE FORM


Submission/Recommendation/Action

	Course Department and Number:
	Composition &  Literature & Communication

	Course Title:
	Speech 4  Persuasion

	
	
	
	Effective Date:
	Fall 2009


	1.  Submitted By:
	Linda Carvalho Cooley
	Date:
	

	
	
	
	

	
	
	
	


	2.  Reviewed by Department:
	
	Date:
	

	
	Department Chair’s Signature
	
	


Attach department recommendation.  (optional)

	3.  Received/Reviewed by Dean:
	
	Date:
	


	
	Dean’s Signature
	
	


	4.  Approved by Curriculum Committee on:
	

	
	Date


	
	
	

	Curriculum Committee Chair
	
	Date


	
	
	

	Vice President of Instruction
	
	Date


	5.  Reviewed by Articulation Officer:
	
	
	

	
	
	
	Date:


	CSU GE Code submitted for articulation:
	


COURSE ALIGNMENT


REEDLEY COLLEGE/FRESNO CITY COLLEGE

Complete only if YES was checked on New Course Proposal Packet check off sheet for a similar department or course at FCC.

	FCC Course 
	Speech 4 Persuasion


	RC Course ID
	Sp 4
	Course Title
	Persuasion


The RC and FCC faculty members of the  Speech                                      Department have communicated regarding the attached course. The following determination has been made:

Check the appropriate boxes:

(
The course department is the same

(* 
Prerequisites/Corequisites are the same.

( 
The course number is the same

(*
The catalog descriptions are the same.

( 
The course title is the same.

(*
The number of repeats are the same.

(
The units are the same

(
The lecture/lab hours are the same. (rationale if not the same)                                           
	 


( 
The grading basis is the same. (CR-NC/A-F)

[image: image1.png], - Needaiey
Lollege




(
It was determined that this course is a match. 

(*Items with asterisk do not need to be an exact match.)






(
The course does not match but should be evaluated for acceptance in lieu of FCC’s  

	


(
This course is not a match.

Please provide an explanation of the differences: 


	

	

	


	
	
	

	RC Instructor
	
	Date

	
	
	

	Department Chair
	
	Date

	
	
	

	Dean
	
	Date



CREDIT COURSE OUTLINE

I.  COVER PAGE

	(1)

Course ID:  SP 4
	
	(2)

Course Title:  Persuasion
	
	(3)

Units: 3.0 


	(4) Lecture / Lab Hours:
	
	
	(8)Classification:

	Semester course


Hours per week
	Lec hrs:

	3
	

	
	Lab hrs:  
	
	
	Degree applicable:
	X

	     Lec will generate ______ hour(s) per week outside work.
     Lab will generate ______ hour(s) per week outside work.
	
	Non-degree applicable:
	

	Short-term course:


Hours per course
	Lec hrs:

	
	
	Pre-collegiate basic skills:
	

	
	Lab hrs:

	
	
	
	

	Lab will generate ______ total hour(s) outside work.
	(9)RC
	Fulfills AS/AA degree requirement: (area)
	Oral Communication

	(5)Grading Basis:
	Grading scale only
	
	
	General education category:
	D2 Communication

	
	Pass/No Pass option
	X
	
	Major:
	

	
	Pass/No Pass only
	
	
	
	

	(6)Basic Skills Prerequisites:


	(10)CSU:
	Baccalaureate:
	x

	
	(11) Repeatable:  (A course may be repeated


three times)
	

	Basic Skills Advisories:        


	For Office Use Only

	
	New

	(
	Mod
 
	
	Effective Date: Fall 2009

	(7)Subject Prerequisites (requires C grade or better):
        



	Replaced by:  

Date:
	DATATEL ID:

	
	SAM Priority: E
	TOPS Code: 1506.00

	
	Unit Code: 291020
	Program Status: 1

	Subject Corequisites:




	Reporting ID: 
	Date Reporting ID Assigned: 

	Subject Advisories: Eligibility for English 1A.
	Total Course Contact Hours : 54
	Course LHE:  3.0

	(12)Catalog Description:  
An introduction to the study and practice of persuasive discourse, this course was designed to create an understanding of the constant persuasive messages that permeate modern life. This course covers both theory of persuasion and the application of persuasive techniques in personal and professional communication. Opportunities are provided for students to present and analyze persuasive materials orally and in writing as a way of developing communication and critical abilities.  









                


	Course ID:  SP 4
	
	Course Title:  Persuasion


II.  COURSE OUTCOMES:

(Specify the learning skills the student demonstrates through completing the course and link critical thinking skills to specific course content and objectives.)

Upon completion of this course, students will be able to:

A. Demonstrate the persuasive process.
B. Demonstrate the elements of communication theory that pertain to persuasion

C. Show improvement in oral communication and presentation skills

D. Research using print and electronic resources, effectively interpret the research and construct an outline and reference sources in both verbal and written formats.

E. Analyze and evaluate the use of persuasive arguments in print, speech, videos and other forms of media by developing listening and critical thinking skills.

III.  COURSE OBJECTIVES:

(Specify major objectives in terms of the observable knowledge and/or skills to be attained.)

In the process of completing this course, students will:

A. Explain the differences between attitude, opinion, belief and behavior.
B. Explain the ethical considerations of any persuasive attempt.

C. Define different theories with respect to persuasion (e.g. Cognitive Dissonance, Social Judgment Theory, etc.)

D. Apply the appropriate theory to a particular audience analysis.

E. Explain the role of persuasion with interpersonal, group and mass media settings.

F. Discuss the various methods of determining credibility in a persuasive message or messenger. 

G. Explain the role of both verbal and nonverbal aspects of the communicative device and persuasion.

H. Deliver well organized, well researched speeches based on an audience analysis and report the efficacy of the theory used in these speeches with respect to any perceived attitude change of the target audience. 

	Course ID:  SP 4
	
	Course Title:  Persuasive


IV.  COURSE CONTENT OUTLINE:
A. The role of persuasion in society.

a. Defining persuasion

b. Persuasion and culture

c. Objectives for persuaders

B. Ethics of persuasion
a. Visual images

b. Political 

c. Advertising

d. Advocacy
e. National Communication Association Credo for Ethical Communication

C. The development of beliefs, attitudes and behaviors.

a. Functions of attitudes

b. Measurements of attitudes

c. Attitude-Behavior link

D. Audience analysis and its role in persuasion

a. Audience analysis & demographics

b. Polling

c. Audience Segmentation

E. The role of source credibility in persuasion

a. Defining credibility

b. Image of the source

c. Institutional sources

d. Image repair

F. Verbal and nonverbal aspects of persuasion

a. Strategic use of  language

b. Electronic eloquence

c. Persuasive symbols

d. Nonverbal channels

e. Gender differences in nonverbal communication and persuasion

G. Dominate theories in persuasion

a. Early Rhetorical Theory

b. Social Judgment Theory

c. Cognitive Dissonance Theory

d. Self-Perception Theory

e. Reasoned Action and Theory of Planned Behavior

f. Symbolic Convergence Theory

g. Problematic Integration Theory

H. How to create and structure a persuasive message or speech.
a. Invention – topic selection

b. Arrangement - Outlining

c. Research

d. Delivery

e. Organizational patterns 

f.  Use of multi media
I. The role of persuasion in interpersonal, group,  mass media or organizational settings

a. Compliance gaining

b. Personal selling and/or interviewing

Conflict resolution 

	Course ID:  SP 4
	
	Course Title:  Persuasion


V.  APPROPRIATE READINGS
Reading assignments may include but are not limited to the following:

A.
Sample Text Title:
Borchers, T.A. (2005) Persuasion in the media age (2nd Ed.) Boston: McGraw Hill.

Or

Frymier, A.B. and Nadler, M.K. (2007) Persuasion: Integrating Theory, Research, and Practice. Dubuque, Iowa: Kendall/Hunt Publishing Company.
Or

Larson, C.U. (2007) Persuasion: Reception and Responsibility (11th Ed.)  Thomas Wadsworth.
B.
Other Readings:
	
	Global or international materials or concepts are appropriately included in this course

	
	Multicultural materials and concepts are appropriately included in this course.


If either line is checked, write a paragraph indicating specifically how global/international and/or multicultural materials and concepts relate to content outline and/or readings.

	Course ID:  SP 4
	
	Course Title:  Persuasion


VI.  METHODS TO MEASURE STUDENT ACHIEVEMENT AND DETERMINE GRADES:
Students in this course will be graded in at least one of the following four categories.  Please check those appropriate.  A degree applicable course must have a minimum of one response in category A, B or C.

	A.  Writing

 

Check either 1 or 2 below

	X
	1.
Substantial writing assignments are required.  Check the appropriate boxes below and provide a written description 
in the space provided.



	
	2.  
Substantial writing assignments are NOT required.  If this box is checked leave this section blank.  For degree 
applicable courses you must complete category B and/or C.

	X
	a.
essay exam(s)
	
	d.
written homework

	X
	b.
term or other papers(s)
	
	e.
reading reports

	
	c.
laboratory reports
	X
	f.
other (specify)   outlines, reflection papers, audience analysis


Required assignments may include but are not limited to the following:
Research papers that utilize a particular persuasive theory, essays based on speech results or audience analysis.
	B.  Problem Solving

1.
Computational or non-computational problem-solving demonstrations, including:

	X
	a.  exam(s)
	
	d.  laboratory reports

	
	b.  quizzes
	
	e.  field work

	
	c.  homework problems
	X
	f.  other (specify) audience analysis


Required assignments may include, but are not limited to the following:

Problem solving is addressed when the student is faced with the results of an audience analysis and then must select the appropriate persuasive theory in order to ascertain the theory that will best serve the persuasive purpose. This methodology is also employed when the student gains post-test results and must explain why or why not the theory worked or did not work with that particular audience. 

	Course ID:  SP 4
	
	Course Title:  Persuasion


	C.
Skill demonstrations, including:

	X
	a.  class performance(s)
	
	c.  performance exam(s)

	
	b.  field work
	
	d.  other (specify)


Each student must present at least 2 persuasive speeches in a face-to-face setting over the course of the semester. 
Required assignments may include, but are not limited to the following:
Students will work in groups to make presentations related to theories of persuasion.  
Students will present a critical analysis of an advertisement, using appropriate presentational structure, citation of evidence, use of advocacy and reasoning. 

Students will present a persuasive message of the student’s creation. Students will use a summary of strategic communication messages based on their audience analysis, and Communication theory to deliver a persuasive speech using appropriate research. 

	D.
Objective examinations, including:

	X
	a.  multiple choice
	
	d.  completion

	X
	b.  true/false
	X
	e.  other (specify)  essay or short answer essay questions

	X
	c.  matching items
	




COURSE GRADE DETERMINATION:
Description/Explanation: Based on the categories checked in A-D, it is the recommendation of the department that the instructor’s grading methods fall within the following departmental guidelines; however, the final method of grading is still at the discretion of the individual instructor.  The instructor’s syllabus must reflect the criteria by which the student’s grade has been determined. (A minimum of five (5) grades must be recorded on the final roster.) 
If several methods to measure student achievement are used, indicate here the approximate weight or percentage each has in determining student final grades.
40 % Oral Presentations

30 % Written Work

30 % Exams

FOR DEGREE APPLICABLE COURSES

	Course ID:  SP 4
	
	Course Title:  Persuasion


VII.  EDUCATIONAL MATERIALS

For degree applicable courses, the adopted texts, as listed in the college bookstore, or instructor-prepared materials have been certified to contain college-level materials.
	Validation Language Level (check where applicable):
	College-Level 

Criteria Met

	
	Yes
	No

	
Textbook
	X
	

	
Reference materials
	X
	

	
Instructor-prepared materials
	X
	

	
Audio-visual materials
	X
	


	Indicate method of evaluation:

	
Used readability formulae (grade level 10 or higher)
	

	
Text is used in a college-level course
	Yes

	
Used grading provided by publisher
	

	
Other: (please explain; relate to Skills Levels)
	


	Computation Level (Eligible for MATH 101 level or higher where applicable)
	
	X

	Content

	
Breadth of ideas covered clearly meets college-level learning objectives of this course
	X
	

	
Presentation of content and/or exercises/projects:

	

Requires a variety of problem-solving strategies including inductive and deductive reasoning.
	X
	

	

Requires independent thought and study
	X
	

	

Applies transferring knowledge and skills appropriately and efficiently to new situations or 



problems.
	X
	

	List of Reading/Educational Materials
Borchers, T.A. (2005) Persuasion in the media age (2nd Ed.) Boston: McGraw Hill.

Or

Frymier, A.B. and Nadler, M.K. (2007) Persuasion: Integrating Theory, Research, and Practice. Dubuque, Iowa: Kendall/Hunt Publishing Company.
Or

Larson, C.U. (2007) Persuasion: Reception and Responsibility (11th Ed.)  Thomas Wadsworth.


	Comments:


	
	This course requires special or additional library materials (list attached).

	
	This course requires special facilities:




FORM B

	TARGET COURSE  
	Sp 4
	
	Persuasion

	
	Number
	
	Title


CONTENT REVIEW FOR ALL COURSES IN ADDITION TO BASIC SKILLS COURSES

List in Column 1 at least three specific major concepts, skills, or kinds of knowledge that a student will learn in the pre- or corequisite or advisory course that are essential to the successful completion in the target course.  In Column 2, state why the skill in Column 1 is essential in relation to the content listed in the course outline of the target course.

	COLUMN 1:  Concepts, Skills, Kinds of Knowledge
	COLUMN 2:  Specifically how this is necessary in the target course

	(List each prerequisite or advisory separately here.  If you need more space, attach a second page B.  Be sure to explain each course in Column 2.)

Name of prerequisite or advisory course:
 English 1 A______________________________       

Concepts, skills, etc. (List these.)
	

	· Organization of thought

· Outlining skills

· Development and support of a thesis statement

· Basic research skills

· Grammar skills


	· Students will need to be capable of organizing the main ideas of their persuasive presentations in a logical fashion.

· To construct an extemporaneous-style speech, outlines need to be developed.

· Each presentation and paper will require a purpose (or thesis) statement they will also require supporting material. 

· In order to support their persuasive appeals, students will need to know how to do specific research on their chosen subjects. 

· Effective presentations and essays use appropriate language.


If the courses listed in Column 1 are advisory, complete the information below and do not go on to the next page.

	Advisory course(s):
	English 1A


	Content review completed by
	
	
	

	
	Signature(s)
	
	Date


	Vice President of Instruction’s  Signature 
	
	
	

	
	
	
	Date


Please forward this completed form to the Curriculum Committee.

