PROGRAM DESCRIPTION FORM

New Program/Changes to

PROGRAM DESCRIPTION

	Proposing Department:
	Business

	Department Chair Signature:
	

	Associate Dean Signature:
	


Note:  following approval, the information you provide here will appear in the college catalog.  Please take care to be brief, clear and accurate.

	Program Name*:
	Business Administration-Marketing 





(check one box only; submit a separate form for each program description)


(
Certificate of Completion


(
Certificate of Achievement


(
Associate in Arts Degree (Major)




(
Associate in Science Degree (Major)


(
Transfer Preparation


(
Other
Intended Outcomes (maximum 150 words; be succinct, but be as concrete as possible; what can students expect?)

Students who complete this certificate will be prepared for an entry level marketing position.  They will have acquired the necessary skills, education and classroom experience to understand the role of marketing. They will be able to differentiate between Marketing and Advertising, discuss the role of Marking in business, and be able to identify key success factors in business as they relate to issues such as location, personnel, and sales/retailing. 
ACCTG 40 
Applied Accounting
3

BA 5
Business Communications
3

BA 10
Intro to Business
3

IS 15
Computer Concepts
3

MKTG 10
Marketing 
 3

MKTG 12 
Advertising and Promotion 
 3

Select 1 from the following: 
3
MKTG 14
Retailing 
 3

MKTG 11
Salesmanship 
 3


Total units
21



Advisors: Cremarosa, Haller (Madera), Nasalroad

